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Webinar Topics:

Creating a Road Map and Success Meter through Meeting Objectives




Meeting objectives serve as a road map to planning and delivering a successful
meeting. Yet before objectives can be created, you need key information from
and about your key stakeholders. Learn what information to gather and how to
create measurable meeting objectives that will later serve as a means to
measure the success of your meeting.

Bottomline on ROI for Meetings and Events

Are your meetings and events providing an ROI to your organization, attendees,
exhibitors, sponsors or other key stakeholders? How can you be sure? What
are you doing to track, measure and report this ROI? Identify a proven ROI
Methodology that can be used to determine the business impact and ROI of your
meetings and events.

Measuring and Evaluating Meetings and Events

What are you currently doing to evaluate your meetings and events? Are you
collecting the right data needed to determine the value of the meeting? Many
meeting professionals collect only reaction and satisfaction data which fails to
address whether attendees acquired new knowledge, skills or beliefs — much
less what the attendees did back at the workplace after the meeting. This
session will provide you with the basics of evaluation and will help you to
measure the results of your meetings and events.



